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Modern people’s pursuit of beauty has been increasing along with living standard 
and human quality. In the hotel space, not only the basic functions are essential for the 
public, but also a higher pursuit of diverse spiritual functions to meet their mental 
requirements. 
Hotel interior public artworks play a significant role in upgrading the quality of 
hotel interior environment, embellishing the hotel space, producing additional value 
and bringing more business opportunities for hotels. At present, a lot of hotel 
investors and operators lay too much emphasis on business benefits and tend to 
depend on their own preferences when choosing artworks, lacking the awareness of 
hotels’ theme and the considerations of consumers’ mental requirements and the 
relationship between public art and hotel space, resulting in an ordinary even worse 
hotel with a lack of space quality and attraction. In today's increasingly competitive 
hotel industry, how to make a hotel unique and attracting has become an extremely 
important issue for hoteliers. 
From the perspective of public art, this paper is divided into three parts. First, the 
author makes research and analysis on hotel interior public space, clarifying the 
composition and characteristics of the hotel's public spaces. Secondly, the author 
makes analysis on people’s activities and their psychological needs in the hotel's 
public spaces. Thirdly, based on the second part, the different forms and spatial 
relationships of hotel interior public artworks are discussed, and the characteristics of 
the artworks’ form are summarized. Through the above research, how to choose a 
reasonable artworks in a specific hotel interior space turns clear, which can offer some 
theoretical and practical reference for the following study. 
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